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• Identify the role of IMC in marketing and brand management 
• Showcase and illustrate how marketing communications function 
• Identify Brand Management & Loyalty 

• Develop effective word-of-mouth and viral communications campaigns 

• Demonstrate how to leverage new media opportunities such as email, web sites, E-
commerce, and Social Media platforms. 

• Define media buying and execute a media plan. 

• Identify IMC objectives 
• Identify new branding campaign 
• Illustrate the pros and cons of the various media options available to a 

marketer 
• Design and identify sales promotions and trade promotions campaigns 

 
Unit 1 
Materials Covered: Chapters 1-4 
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*Assessment(s): Chapter Discussion Questions, Unit I Quiz 

Learning Outcomes: 

 

• Identify the role of IMC in marketing and brand management 

• Showcase and illustrate how marketing communications function 

• Identify Brand Management & Loyalty 
 

Unit 2 
Materials Covered: Chapters 5-7 

*Assessment(s): Chapter Discussion Questions, Case Study Assignment, Unit 2 
Quiz 

 
Learning Outcomes: 

• Define Integrated Marketing Communications 

• Identify the role of IMC in marketing and brand management 

• Understand & explain how marketing communications function 

• Illustrate Brand Management & Loyalty 

• Develop effective word-of-mouth and viral communications campaigns 

• Demonstrate how to leverage new media opportunities such as email, web 
sites, E-commerce, and Social Media platforms. 

 
Unit 3 
Materials Covered: Chapters 8-10 

*Assessment(s): Chapter Discussion Questions 

 
Learning Outcomes: 

 

• Identify the role of IMC in marketing and brand management 

• Showcase and illustrate how marketing communications function 

• Identify Brand Management & Loyalty 
• Develop effective word-of-mouth and viral communications campaigns 
• Demonstrate how to leverage new media opportunities such as email, web 

sites, E-commerce, and Social Media platforms. 

• Define media buying and execute a media plan. 

• Identify IMC objectives 

• Identify new branding campaign 

• Illustrate the pros and cons of the various media options available to a 
marketer 



• Design and identify sales promotions and trade promotions campaigns 
 

Unit 4 & 5 

Materials Covered: Chapters 11-15 

*Assessment(s): Chapter Discussion Questions, Unit 3-5 Quiz, Advertising & 
Marketing Capstone 

 
Learning Outcomes: 

 

• Identify the role of IMC in marketing and brand management 

• Showcase and illustrate how marketing communications function 
• Identify Brand Management & Loyalty 
• Develop effective word-of-mouth and viral communications campaigns 
• Demonstrate how to leverage new media opportunities such as email, web 

sites, E-commerce, and Social Media platforms. 

• Define media buying and execute a media plan. 

• Identify IMC objectives 

• Identify new branding campaign 

• Illustrate the pros and cons of the various media options available to a 
marketer 

• Design and identify sales promotions and trade promotions campaigns 
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