INSTRUCTIONAL PACKAGE

Effective Term:  Spring 2012 (201120)
COURSE PREFIX:
HOS 256        COURSE TITLE: Hospitality Management Concepts

CONTACT HOURS:  3.0                                                                 CREDIT HOURS:
3.0

RATIONALE FOR THE COURSE:

Change is inevitable in the hospitality Industry. This course will provide students with skills for surviving and thriving in the midst of change.

COURSE DESCRIPTION:

This course is designed to introduce to the student various aspects of  Management in the Hospitality Industry, which allow him/her to make proper decisions regarding a future profession.  It describes how some of the changes in the hospitality industry have redefined management responsibilities.

PRE-REQUISITE COURSES:  HOS 140

REQUIRED MATERIALS:

TEXT:  Managing for Quality in the Hospitality Industry, 2nd Ed. , EI, AH&LA, Robert Woods and Judy King. ISBN 086612223

Management 2nd Ed. Chuck Williams, South-Western Cengage, ISBN 439039724

TECHNICAL REQUIREMENTS:

All students must maintain an active WaveNet Account and check it regularly.

ATTENTION HGTC STUDENTS:

The faculty and administration of HGTC are committed to enhancing your learning experience at the College through improved methods of instruction and support services. For information on Student Support Services or questions about your curriculum program, please refer to your WaveNet homepage.

COURSE STUDENT LEARNING OUTCOMES:
1. Define quality service.

2. Define the purpose of a continuous improvement process and distinguish incremental improvement from breakthrough improvement.

3. Define power and empowerment and explain the overall goal of empowerment in a hospitality organization.

4. Describe ways in which teams can solve specific hospitality related problems.

5. Explain why diversity poses a challenge to today’s managers and describe some of diversity’s benefits.

6. Distinguish external forces of change from internal forces of change.

COURSE CALENDAR:
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REQUIRED COURSE MEASURES/ARTIFACTS:

5 Unit Exams

Case and Questions for each Unit

Discussion Boards

EVALUATION:


COLLEGE GRADING SYSTEM:

Tests and Exam  
500 pts.

Letter Grade
Numerical Grade   Quality
Points


Assignments

150 pts.

A

90-100


4

Discussion Boards
150 pts.

B

80-89


3







C

70-89


2







D

60-79


1

   





F

Below 60

Grades earned in courses impact academic progression and financial aid status.  Before withdrawing from a course, be sure to talk with your instructor and financial aid counselor about the implications of that course of action.  Ds, Fs, Ws, WFs and Is also negatively impact academic progression and financial aid status.
The Add/Drop Period is the first 5 days of the semester for full term classes.  Add/Drop periods are shorter for accelerated format courses.  The following week of the semester is Financial Aid Attendance Verification period.  You must attend at least one meeting of all of your classes during that period.  If you do not, you will be dropped from the course(s) and your Financial Aid will be reduced accordingly
Guided Plan for Success (GPS) QEP
The College is undergoing its Southern Association of Colleges and Schools (SACS) Reaffirmation for Accreditation.  To comply with this process, the College is required to develop a Quality Enhancement Plan (QEP).  HGTC has developed a QEP entitled Guided Plan for Success (GPS) which is a comprehensive system that will help direct, support, and equip students with the knowledge and skills required to be successful in college.

This plan will provide support to students beginning with the initial application process and will continue to provide assistance to students through all steps of their educational experiences:  career/academic program decision-making, new student orientation, academic support services, academic advisement for continuing students, student engagement opportunities, and transfer/job placement assistance.

Within the Hospitality and Tourism Management Program at HGTC, the goal is for the student to achieve a success not only in the academic and internship environments, but also upon graduation from the program which the student has chosen. During the admission process, the student identifies their strengths and challenges for establishing their academic plan (MAP: My Academic Plan).  In order to keep the student on track and assist with maintenance of the required grade point average and course academic requirements for the Hospitality and Tourism Management Program, the faculty will be tracking assignments and test grades. If any assignments/grades fall below a 70 (“C”), the student will be referred to the Student Success and Technology Center (SSTC) in Room 1115, Fore Science Wing, Grand Strand Campus, for guidance and assistance. The student will then follow-up with course instructor and/or advisor in an effort to achieve success in the course, program, and stated academic plan. Therefore, through this process, there will be enhanced advisement and student involvement for achieving success in the educational programs. 
