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Students will create a “cradle to grave” branding and marketing campaign and strategy 
through research, branding and various advertising media and methods. 

This course includes an advanced project as assigned from conception to final production. 

ARV 262 Advertising Design II 

In addition to the textbooks, the student will be required to have at least a 2 GB computer 
flash/jump drive, sketchbook and other materials as needed for projects. 

• Log out of your Creative Cloud Account. Failure to do so will result in loss of points 
on your midterm or final exam. 

• Turn off your computer when you leave the classroom. Your professor will show 
you the correct procedure. 

http://hortec.bncollege.com/webapp/wcs/stores/servlet/TBWizardView?catalogId=10001&langId=-1&storeId=51560
http://hortec.bncollege.com/webapp/wcs/stores/servlet/TBWizardView?catalogId=10001&langId=-1&storeId=51560
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• As a matter of courtesy to other students and your professor, please turn off cell 
phones and other communication/entertainment devices before class begins. 
If you are monitoring for an emergency, please notify your professor prior to class 
and switch cell phone ringers to vibrate. Texting and messaging during class are 
not allowed.  

 

• Students are prohibited from copying software from the college computers. Anyone 
found copying copyrighted software will be disciplined through the Dean of 
Students Office. 

 

• Show respect for other students by working in the lab and classroom in a 
professional manner. 
 

• Do not load personal software of any type on the computers in the labs including 
games or entertainment software. Systems are purged frequently of data files or 
unauthorized software. 
 

Learning Outcomes:  
 • Assess the client’s advertising goals. 

 • Interview/Meet with client. 

 • Write a report. 

 • Produce a professional branding/marketing campaign. 

 • Produce a professional branding/marketing presentation. 
 
Assessments: 
 • Group Presentation – verbal, organization, stage visuals, group dynamic, etc. 
 • Group Marketing Campaign – creative, organization, process book, concept, etc. 
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Student to Student Evals  15% 
Projects and Process Book  45% 
Standards Manual   15% 
Final Presentation   25% 
 TOTAL               100% 

Please note the College adheres to a 10 point grading scale A = 100 – 90, B = 89- 80, C = 79 
– 70, D = 69 – 60, F = 59 and below. 
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https://www.hgtc.edu/academics/academiccalendars.html
https://www.hgtc.edu/academics/academiccalendars.html
http://www.hgtc.edu/sstc
http://www.hgtc.edu/sstc
http://libguides.hgtc.edu/sstc
http://libguides.hgtc.edu/sstc
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